PULSES

Stores and malls

Aisle to basket,
understood.

Where shoppers linger, which zones convert, and
what to change.

The Operating System for the Physical World




@ PULSES

WHAT THIS IS

Pulses.ai is a UAE-born Physical

HOW IT WORKS

Intelligence company: Al that see
understands your physical world. Pulses Vision on the

E—
UNDERSTAND

Dwell, conversion
and transactions,
understood

For stores and malls: the floor runs on gut feel.

—
ACT

The Operating System for the Physical World The merchandiser
hears what to change

Store floor showcase



@ PULSES

A funnel you cannot see.

Online, each step is a number. The floor runs on feel.

The promotion, judged by feel.

An end-cap is called a win without traffic or conversion.

Interest that leaves the store.

A shopper lingers, then leaves. The report comes a week later. ',

Visits that never reach a till.

Whole zones go unvisited, and the bounces go uncounted.
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@ PULSES

From the ceiling to the merchandiser.

01

Vision on the ceiling The floor as a funnel The merchandiser hears

A Pulses Vision device over the aisles Where shoppers linger, which zones Alerts land on WhatsApp, Teams, SMS or
and the entrance. All processing happens convert, which visits bounce. email.

on the device; only anonymous metadata

leaves.
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What the floor tells you.

01 02 03 04 05

Aisle to basket. Did the High interest, no A bounce rate Transactions,
promotion purchase. for the floor. before the POS.
work?

See where shoppers Know whether the When a shopper Visits that never Transactions are

linger, and which
zones turn into
baskets.

Store floor showcase

promotion worked, by
traffic and
conversion.

lingers and leaves
without buying, the
merchandiser hears.

reach a till show up
as a bounce rate.

estimated, even
before the tills are
connected.




' PULSES

Store 1- Saturday Store manager
PULSES 0S PULSES Where shoppers linger D & @ o

Retail Floor Console

Store Floor

[ Store Floor

Store 1. Saturday - Eight zones - Updated 18:30 ® Alldevicesonline PO not connected

2\ Visits today @® Longest dwell M Leastvisited & Reached a till

1,240 2:40 12 38%

W h e re s h 0 e rs Promotions Each journey counted once, since 10:00 Aisle 5 - Electronics, average per visit Aisle 6 - Seasonal - visits 471 0f 1,240 visits - estimated
p p Visits & Transactions

Store 1- where shoppers linger wervisits @ Morevisits {3 Least visited Aisle to basket - by zone Today, since 10:00
(] Zones
Zone Visits Avg dwell Went on to a till
I Reports
[ . _
ragrance wall 412 2:10

0s

End-cap A promotion
Site Intelligence

Aisle 3 - Home
Devices

Aisle 4 - Snacks

* Dwell by zone, on the floor plan

* Zones that are rarely visited

Rarely visited Sent to the merchandiser

* Which zones go on to atill R —

12 visits today - least visited zone on the floor

Entrance

Store1

Settings

E] Anonymous by design

® Help All processing happens on the device; only anonymous metadata leaves,
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Store 1- Saturday Merchandiser
PULSES 0S PULSES Promotions and interest D @ @ Plored]

Retail Floor Console

Promotions
[0 Store Floor 530 61% 34% 9

[ ]
D I t e © Promotions This week - 360 the week before 48% the week before 27% the week before - estimated Today - each sent to the merchandiser
-] Visits & Transactions

Store 1: End-cap A - Weekend bundle - this week against the week before - Updated 18:30 ® Alldevices online POS not connected

© Visits to End-cap A @© Stopped at the end-cap & Wentontoatill L\ High interest, no purchase

Did the promotion work? - End-cap A Week before @ This week High interest, no purchase Newest first
[] @ Zones
1812 vy Fregrancewall Merchandiser
B Reports Visits Stopped Went on to a till . Engaged 3 min 40 s with the testers - left without a purchase WhatsApp - seen
0, 0,
530 360 before 61% 4% before 34% 27% before Aisle 3 - Home Merchandiser
SES 0¢ Engaged 2 min 55 s at one bay - left without a purchase Teams - seen
’ i Fragrance wall Merchandiser
W 0 k -'\,- = \nteltlgence Engaged 3 min 05 s with the testers - left without a purchase WhatsApp - seen
| e

{E} Devices End-cap A - promotion Merchandiser
Engaged 2 min 30 s at the end-cap - left without a purchase Email - seen

Aisle 5 - Electronics Store manager
Engaged 4 min 10 s at one bay - left without a purchase Teams - seen

* End-cap traffic against the week ) _ erchadisr
Engaged 2 min 50 s with the testers - left without a purchase WhatsApp - seen
before

Where it happens most
Fragrance wall
Aisle 3 - Home
End-cap A- promotion
Aisle 5 - Electronics
ed Thu

* Conversion to a till, estimated

* High interest, no purchase, sent to the
merchandiser

Store 1 W

ed in with single sign-on

Settings

@ Help
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Store 1- Saturday Store manager
PULSES 0S PULSES Visits and transactions D & @ o

Retail Floor Console

Visits & Transactions

Store Floor

Store 1 Saturday - Visits, bounces and transactions by hour - Updated 18:30 @ Alldevices online POS not connected

2\ Visits today -| Bounce rate [El Transactions & Revenue metrics

1,240 27% an Locked

A b 0 u n c e | a t e Promotions Fachjourney counted once 335 visits ended before any shopping zone Estimated from the device - POS not connected CGonnect the POS tounlockthem
Visits & Transactions

A bounce rate for the floor - by hour Visits @ Bounced @ Transactions, estimated & POS NOT CONNECTED
Zones

471 transactions today, estimated from the device
0 | e O 0 I Reports Counted at the tills from anonymous journeys. Connect the POS and revenue
e metrics unlock.

LSES O

Site Intelligence Unlocks with the POS Store 1

ﬁi‘} Devices Revenue by zone & Locked

Average basket value & Locked

Promotion revenue - End-cap A & Locked

* Visits, bounces and estimated

transactions, by hour Syfeur
* Transactions estimated, POS not o -
connected o2
* Revenue metrics unlock with the POS l oo .
Store 1 17122 jg

10:00 11:00 12:00 13.00 14:00 15:00 16:00 17:00 18:00 18:00 67

Settings

@ Help
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PROOF

150 million+

journeys counted across Pulses deployments

Anonymous platform total
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PULSES

Walk your floor with us.

We walk through your store plan with you, zone by zone.

Book a Walkthrough — pu[ses_ai/demo Scan for the showcase

The full showcase, with the film:
pulses.ai/use-cases/store-floor

The Operating System for the Physical World Built on = Microsoft NVIDIA

Insights, not images.

== Designed and made in the UAE.


https://pulses.ai/demo?ref=showcase-store-floor&utm_source=showcase&utm_medium=referral&utm_campaign=store-floor&utm_content=deck
https://pulses.ai/use-cases/store-floor?utm_source=showcase&utm_medium=referral&utm_campaign=store-floor&utm_content=deck
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